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Introduction and Organizational Background 
 
The Minnesota Young DFL (MYDFL) is the official youth caucus of the Minnesota Democratic–
Farmer–Labor Party (DFL). MYDFL works to mobilizes young people under the age of 36 to 
participate in the electoral process as voters, activists, leaders, and candidates. The Minnesota 
Young DFL was formed in 1947 shortly after the merger of the Minnesota Farmer–Labor Party 
and the Minnesota Democratic Party. 
 
In 2007, the College Democrats of Minnesota (CDM), the official student arm of the DFL Party, 
merged with the MYDFL creating a hybrid organization. In 2014, CDM was brought back as 
the official college outreach arm of the MYDFL; in 2019 CDM once again became a separate 
organization that is designated as a MYDFL partner organization along with the Minnesota 
High School Democrats.  
 
The Minnesota Young DFL is a chartered member of the Young Democrats of America (YDA). 
Members of the MYDFL strive to make a positive difference in the community by working 
within the political process and upholding the principles of the DFL Party. The membership 
base reflects the broad diversity of Minnesota and the party, including high school students, 
college students, young workers, professionals and families. 
 
The Officers (called the Executive Committee) of the Minnesota Young DFL are elected at the 
annual convention.  
 

• The President, Executive Vice President, 2nd Vice President for Greater Minnesota, 
Political Director, and the National Committee Representatives are elected to two-year 
terms in odd-numbered years.  

• he 1st Vice President for Greater Minnesota, 3rd Vice President for Greater, Minnesota, 
Vice President for the Twin Cities Region, Outreach Officer, the Secretary, the 
Treasurer, are to two-year terms in even-numbered years. 

• The Programming and Finance Director and the Communications Director are elected 
to one-year terms annually. 

 
The General Committee is the governing body of the Minnesota Young DFL and meets at least 
twice per quarter. The General l Committee is comprised of all members of the Executive 
Committee, the Chairs of Chartered MYDFL Chapters, National or Regional officers of the 
Young Democrats of America or the College Democrats of America, DFL Party State Central 
Committee Delegates & Alternates, and elected officials who are also regular members of the 
MYDFL shall serve as voting members of the MYDFL General Committee. 
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Minnesota Young DFL Organizational Chart 
 

MYDFL Membership  

● Actively participate in all MYDFL meetings and events 
 

MYDFL Convention 

 

● The ultimate governing body of MYDFL 
● Comprised of all regular members of MYDFL who register with the convention  
● Annual Conventions meet once per annuum to elect officers, update the constitution and bylaws 
● Annual Conventions 30-day notice before convening  
● Special Conventions may be called by the Executive Committee with a 10-day notice 

 

MYDFL General Committee 

 

● Conduct the regular business of the Minnesota Young DFL. The governing body between conventions.  
● Oversee and approve the work of standing committees  
● Must meet at least 4 times per year. 
● 10-day public notice before any meeting 

 

MYDFL Executive Committee  

● Initiate impeachment proceedings against an officer or call for a Special Convention 
● Must meet at least 4 times per year. 
● 10-day public notice before any meeting 

Fiduciary Officers (President, Executive Vice President, Outreach Officer, Secretary, and Treasurer)  

 

● Establish quorum at General Committee Meetings. Establish quorum at General Committee 
Meetings.  3 of the 5 Fiduciary Officers must be present to establish quorum; the President or 
Executive Vice President must be present for a quorum to be established as well. 

● Cannot meet independently of the Executive Committee (Officers) 
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Your First Meeting 
 
Your first meeting is by far the most important, as you will be giving your member a first 
impression of your Local Chapter and a glimpse of what your chapter will develop into. The 
first meeting should be very upbeat, positive, organized, and most of all, fun. It is important that 
everyone feels included and welcome, and that they each find some importance in being 
involved. At this meeting, you can hopefully begin developing your chapter’s mission and 
goals, and begin planning how you will recruit new members. Below are some basic tips and 
suggestions for your first meeting. 
 
First Meeting Tips & Suggestions: 
 

• Start the meeting on time – This lets your members know that you are serious about the 
club, and expect to be productive and efficient in your search for your goals. 

• Collect contact information from your members – This is to keep members in the loop 
and to be able to contact them about future meetings. 

• Welcome your membership & any guests! - Don't forget that your members need to feel 
appreciated and wanted! 

• Introductions – After you have announced yourself and one thing about you, have each 
student in the room do the same. 

• Prior Experience – Ask anyone in the room to share their experiences (positive or 
negative) with politics. 

• Explanation – Your members need to find reason to join! Make sure to explain both 
what our organization is, but also why they should be a part of it! 

• Plans – Make sure to give your group a rough summary of what you will be doing 
throughout the year; national conferences, national conventions, helping with 
campaigns, going on trips, etc. 

• Prepare for the next meeting – Remember that you will need to be able to inform your 
members about the next meeting i.e. the date, location, etc. You will also likely need to 
use the contact information you collected.  
 

Here is a simple sample agenda you could use for your first meeting: 
 

I. Call to Order 
II.  Introductions/Icebreaker Activity and Sign in Sheet 
III.  Discussion of the Chapter’s Mission and Goals  
IV. Explanation of what MYDFL is and where the Chapter fits in 
V.  Explanation of Chapter’s Structure 
VI.  Explain Elected Offices/ Elections 
VII.  Talk about Ideas for First Event and Possible Guest Speakers 
VIII.  Plan the Next Meeting and a Recruitment Plan for New Members 
IX. Other Business 
X.  Announcements 
XII.  Adjourn 
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Keeping Members Active 
 
Once you have held your first meeting, your work is not yet finished! Keeping your members 
engaged and active in your chapter is also essential in the growth and development of your 
chapter. You will need a strong core of returning members to lead campaigns, events, and 
ensure that your chapter outlives your leadership. By developing leaders out of your members, 
you can be confident that your chapter will continue on the path that you and your members 
had set. As a Local Chapter Leader, you must remember that your members need to enjoy 
being in involved your chapter, or they may gradually leave. Of course, you can always expect 
some individuals to lose interest in the beginning, but it can be a hard task keeping a chapter 
together and organized.  

 
Remember to think about the interests of your members! Each of your members will have a 
different reason to be active in your local chapter. Some may want to get involved more in the 
political process, others may simply be looking for a way to socialize. Make sure to tell them 
often why they benefit from being a Young Democrat. Not only that, show them through your 
chapter why being involved is both fun and a good experience. 

 
And always remember to set a goal and stick with it.  The goal of your chapter can only be 
decided by you and your members. Just remember that a strong chapter always keeps their 
goal in sight and fills their meeting time wisely. 

 
The following points are some that we feel are crucial to maintaining a strong active chapter: 
 
Identifying Leaders: 
 

• Build investment in the organization by giving responsibilities and entrusting new 
members so they feel personally connected to the organization and it’s goals 

• Give all leaders the opportunity to take on a leadership role over time 
• Ask for help 
• Have one on one meetings with new members to identify interests, passions, skills, and 

personal goals 
• Give opportunity for members to give ideas for programming that they can “own” and 

take charge of 
 

Retention Best Practices: 
 

• Keep in mind why YOU joined or created a Young Democrats chapter 
• Make work/efforts meaningful 
• Have a clear purpose 
• Assign roles to other members to build investment 
• Make sure your chapter is based on action 
• Make sure you are spending your time efficiently 
• Follow up calls/Thank you calls 
• Work hard, and then play hard so your members are having fun 
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Recruitment of members 
 
One of the primary purposes of MYDFL is to engage and involve young Democratic voters in 
the political process. Therefore, the way in which we extend the invitation to join is important. It 
is essential to build your base of members and leaders to ensure that you have broad 
perspectives when developing your governing documents and your chapter’s mission. 
Remember, there is no one-size fits all model for membership recruitment; your methods of 
recruitment should be as diverse as your membership base. 
 
Recruitment Best Practices: 
 

• Reach out to friends and family 
• Social Networking Sites: Facebook, Twitter, Instagram, etc. 
• Young Professionals gatherings: happy hours, meetings, mixers, etc. 
• Allied Organizations group’s events: TakeAction Minnesota, ISAIAH, Our Revolution, 

etc. 
• Local School and College orientations/events 
• Tabling/In Person Recruitment in popular areas 
• Local Party Organizing Unit Meeting  
• Voter Pledge Drives (During Election Season): not only are you getting young people to 

pledge to vote for Democrats, but you can spread awareness about your chapter when 
getting people to sign a vote pledge, and then add their information to your chapter’s 
database. 
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Fundraising Tips 
 
Introduction 
 
For a Local Chapter, fundraising is a necessary step in the evolution from infancy to self-
sufficiency and independence. While it is a difficult task, there are many different ways to 
develop funds from the resources at your disposal. It is important to note that there are many 
different and innovative ways to raise money when the internet and social networks such as 
Facebook and Twitter e are rapidly changing the political spectrum for students. 
 
Campaign Finance Laws - Both state and federal campaign finance laws may impact a 
chapter’s fundraising activities. We recommend that chapters should consider operating as 
527 organizations. As a 527, chapters would not be able to make political contributions or 
spend funds on direct candidate specific GOTV. The benefit of operating as a 527 is that 
chapters would not have any incoming contribution limits but would be required to register and 
report with the IRS if annual income exceeds $25,000 
 
Bank Accounts - are essential if you are going to maintain your organization’s fundraising 
capabilities. After choosing a bank, set up a group account with more than one member, and 
preferably a faculty sponsor, with deposit/withdrawal rights to insure that there is rollover within 
the group. With a bank account, keep in mind that there is often a minimum account limit that 
needs to be met before maintenance fees are deducted from your groups balance. Every bank 
has a different policy, start shopping around to find the best policy for your group. You will 
definitely want to check in with the state party and your local organizing unit to see what the 
local regulations are regarding political bank accounts. 
 
Fundraising: Why do people give? 
 
People give for many different reasons. They give to chapters, organizations and people who 
share the same ideals they believe in. They give due to party affiliation and loyalty, a mutual 
desire to defeat the opponent. Mostly, they give because THEY WERE ASKED. 
 
Contributions come in all sizes. There is always something a person can contribute, if you ask. 
A wealthy person may not always be your best prospect. Contributions include office supplies, 
food for an event, and financial commitments. Remember, that the “ask” does not end with the 
potential donor you have identified, there is always a new potential donor they can introduce 
you to. 
 
Create a Fundraising Plan 
 
The first and most important thing you can do is to develop a solid development plan for the 
year, which should include event, financial, and membership goals. This is useful not only to 
provide solid direction for your group, but the plan also can be shown to potential donors to 
give them an idea of what they will contribute too. Work with your state party to coordinate 
whenever possible to accomplish mutual goals. 
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Ask yourself the following questions: 
 

• How much do you need? 
• Why do you need it? (Donors will want an explanation of where the money is going and 

why. A chapter statement should explain mission, needs, and goals. Also, everyone in 
Fundraising should be able to articulate ) 

• What is your fundraising goal? 
• Where will you get your money? 
• Who is going to help? 
• What are your resources? 
• What is it going to cost to raise the amount you need? 

 
* Donors will want answers to all of these questions. A chapter statement should explain 
mission, needs, and goals. Also, everyone involved in fundraising must be able to articulate 
the message of the chapter. Donors will ask, and should know how their money is being spent. 
Donations are viewed as investments. Proving your chapter is growing and leading will give 
donors confidence in their contribution. Viability can be demonstrated in a variety of ways: 
amount of money raised, press clips, voting statistics of young people, youth table, volunteers, 
stories of past success, etc. 
 
Potential donors include: 
 

• People from your address book 
• People from email list/list serves 
• People from list of like-minded organizations 
• Democratic voters in your neighborhood 
• Board members 
• Chapter members 

 
BEST donors include: 
 

• Family 
• Friends 
• Friends of friends 
• Classmates 
• Work colleagues 
• People who traditionally give to candidates and youth organizations 

 
How do you ask? 
 
Make “the Ask” – “The Ask” is more than about money. It is about building relationships, 
networking, and identifying supporters. It may lead to a financial contribution, in-kind 
donations, or volunteer time! 
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Phone Solicitation - Phone Solicitation can generate a considerable amount of money if 
chapters target the correct donors. Speak with local Democratic leaders for suggestions of 
potential donors. Meet with them in person if possible and have a specific project in mind. Tell 
them what you plan to do with the funds, and what your group has done in the past. 
 
Do your research. Know your donors. 
 
Build the relationship. In a donor, you want more than the first check. Think of donors as 
investors, you want their personal investment over time in your organization. This will allow you 
to return to them and ask for additional contributions. If possible, meet face to face. A personal 
solicitation will always be most effective. When meeting with potential donors, be prepared and 
disciplined. 
 
Potential fundraisers include: 

• Happy Hour/Social Events 
• Sell water/ food at local festival 
• One time donation 
• Recurring donations 
• Standard merchandise sales 

 
Communicate – It’s never going to hurt to communicate with local DFL organizing units when 
you need to raise funds to send individuals to conventions or for smaller community projects. 
 
Online Media 
 
More than any other single demographic group, young people choose the Internet as their 
preferred mode of communication. Taking the chapter online is essential to reaching 
individuals in their community and building a strong chapter. 
 
Here are some key elements to an effective web site: 
 

Fresh and Timely Content: Visitors come back to Web sites with constantly changing 
content. Think of the home page as the front page of a daily newspaper - try to have 
something new every week. Also make sure that all of the group/contact information is 
kept up to date. If possible, make it interactive with a blog or message board to create 
an online community that thrives even after the school year ends. Podcasts are easy to 
set up and great ways to highlight interviews with local leaders. 

 
Clear, Attractive and Intuitive Website: It is terribly important that a website be attractive 
and intuitive to the person visiting the site. Make sure the navigation buttons are clearly 
worded and easily navigable. People should quickly understand how to find information 
on the web site. Also, it is good if people enjoy being on your website. If possible, it is a 
good idea to get someone who is good with graphic design to create a mock-up of your 
website.  

 



Page 9 of 29 
 

  Local Chapter Guidebook: Getting Started - 10/28/2019 

Use the Web to Build E-Mail Lists: Ask visitors to the web site to subscribe to the 
chapter e-mail list. Send subscribers legislative and campaign updates and information 
about upcoming Young Democrats events in the area. 

 
Highlight a Progressive Message - A local chapter web site must project a progressive 
message that forms the cornerstone of the organization. Check out the Minnesota 
Democratic Farmer Labor Party web site at www.dfl.org for ideas on what our party 
stands for.   

 
Social Networking - Share events on Facebook, Twitter, and Instagram in order to not 
only show you have an interactive presence on the web, but also to lure friends into 
joining. The average young person spends an enormous amount of time on social 
networking sites like Facebook, Instagram, and Twitter so this is probably the most 
practical method of interacting with Young Democrats. Be sure to place links on your 
website encouraging your visitors to like your Facebook page and to follow you on 
Twitter. Also, use blogs and e-mail newsletters to let friends know about upcoming 
events and political issues in your area. 

 
Utilizing Facebook and Instagram  
 
A great way to recruit and maintain membership is to create a Facebook and Instagram 
accounts. Using Facebook and Instagram will connect you to our nationwide network of 
chapters and will allow you to share ideas and information.  
 
• Update Frequently – But not too frequently. You want to find that happy medium where your 
followers are engaged but not turned off. Your updates will appear in your follower’s feeds, so 
you should provide content that will be of interest to them. You want your page to be active, 
since it in turn reflects on the activity of your organization, but you don't want to appear 
spammy.  
 
• Be Personal – People prefer to know with whom they are communicating, and unless you 
identify yourself in your update it will feel impersonal.  
 
• Ask Questions, Encourage Interaction – Your Page should not be a one-way communications 
tool. Followers have the opportunity to communicate with you and with each other. Asking 
questions encourages your followers to comment on your updates, which elicits a feeling of 
participation as well as boosting the exposure of your page (updates that receive a lot of 
interaction appear on the homepage sidebar). It also provides you with an opportunity to learn 
more about your followers 
 
• Share – You should not solely post updates based upon your own content. If you see a news 
article or graphic that would be interesting and relevant to your followers, share it. If an allied 
organization is doing something impressive, let your followers know.  
 

http://www.dfl.org/
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• Promote and Recognize Members/Chapters – If one of your members or chapters is doing 
something interesting, received press coverage, or wrote a great article, share it with your 
followers. People like to know what other members and chapters are doing, and your 
members/chapters that you mention will appreciate the recognition.  
 
• Don't Update Using Twitter – While Facebook Page status updates and tweets seem like 
similar media, there are differences between the two, and using a one-size-fits-all approach 
will not be as effective. Though you may end up sending the same update to both sometimes, 
it should be a case-by-case decision.  
 
• Blog Syndication – If your organization has a blog or website with an RSS feed, you should 
import the posts into your page using Facebook. This will increase the reach of your blog 
content and help drive your followers to your website.  
 
• Multimedia – You can share photos and videos on your page, and often this content 
generates the most response from followers. Post multimedia content from events, rallies, 
campaign videos and photo galleries, etc.  
 
• Help Followers Connect to You – You should make it easy for your followers to connect to 
you on different platforms through your page. Occasionally share your website, Instagram, 
Twitter account accounts, etc. You want your followers to be as engaged in your organization 
as possible.  
 
*Be sure to like the Minnesota Young DFL on Facebook and follow us on Instagram. We 
always welcome updates! 
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Establishing Communication 
 
The Young Democrats of America and the Minnesota Young DFL are all relatively 
decentralized. As a local chapter leader, you will have both a lot of freedom and a lot of 
responsibility. However, there are certainly going to be times where you need to communicate 
with other members of the organization, and it will surely be beneficial to both you and your 
chapter if you maintain a strong level of communication. We recommend the following tips and 
suggestions to ensure that you make the most of the resources MYDFL has to offer. 
 
Communication Tips & Suggestions 

 
• Encourage attendance at State and National Meetings/Conventions – Going to a 

conference or convention can be a very exciting experience. Whether or not you or your 
members plan on making a career in politics, does not affect the benefit of meeting 
other individuals like yourselves from around the nation. Don't forget the fact that there 
are hundreds of local young Democrats chapters across the United States. Sharing 
ideas could be very valuable resource. 
 

• Keep the message positive! - i.e. do not focus entirely on bashing Republicans in your 
community that will only manage to make some people offended and possibly push 
them away. Young people are more interested in issues and advocacies than a partisan 
back and forth.  

 
• Be aware of outside perception - Don't forget that our organization tries to maintain a 

positive standing throughout the state. As a local leader, you carry the responsibility of 
representing both MYDFL and the DFL Party 
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Guest Speaker Guidelines 
 
Guest speakers always add substance to meetings. They share knowledge about their duties 
and offer a greater insight into the jobs of public officials, party activists, or issue experts. 
There are a great number of resources that chapters can tap into in order to find a guest 
speaker. The following is a list of possible guest speakers. 
 

• Statewide Elected Officials  
• State Representatives 
• State Senators 
• Municipal Elected Officials   
• County Attorneys 
• County Commissioners 
• DFL Party Officers (State & Local Party Officers)  
• DFL Constituency Caucus Leaders 
• Minnesota Young DFL Executive Board Members 
• Allied Organizations  
• Issue Advocate/Expert 

 
These people offer an enormous amount of information that they can share with you and your 
chapter. They can speak about their job, current legislation, and how it will affect people in 
your area, and the importance of participating in the political process. 
 
REMEMBER: Try to select a guest speaker that you feel will interest the members of your 
chapter. Also, don't be afraid to ask any of the above-mentioned people if they would like to 
speak at your chapter's meeting. They enjoy speaking to people who are interested in politics. 
Remember that public officials are also very busy, so you may need to work around their 
schedule. If you need help getting a speaker, please let us know! 
 
Tips for the Letter of Invitation 
 

• Research - be sure to look through possible guest speakers and be prepared with a 
backup in the event your primary invitee is not able to attend 

• Be Specific - be sure to list a description of the event, what is required of the speaker, 
the date, location and time. Also list your contact information for their reference. 

• Thank Guest - Be sure to thank the guest for their attention and consideration. Inform 
them that their presence will be a great asset to your group 
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Sample Letter of Invitation 
 
February 29th, 2020 
 
State Senator Jane Doe  
99 Alexander Ramsey Blvd. 
Saint Paul, Minnesota 55555 
 
Dear Senator Doe,  
 
You stand as a hero on issues of civil rights and equality among your colleagues in the State 
Senate. The Minnehaha Young Democrats would like to thank you for your strong and 
passionate leadership.  
 
During your time in the Minnesota legislature, your record has been exceptional. To that end, 
Minnehaha Young Democrats would like you to speak at our next meeting to showcase your 
admirable, passionate leadership toward advancing civil rights. 
 
On behalf of our Executive Board, Sponsor, and Members we request the honor of your 
presence. Our next meeting is tentatively scheduled for Wednesday, April 30th at the 
Minnehaha 4-H Community Center, Sixty State Street, Minnehaha, MN from 5:30—6:30 PM. 
 
Approximately 50 young people and community leaders will be attending this event. 
 
Please contact John Doe at (123) 456-7891 should you have any questions or require further 
details. I look forward to continuing our strong partnership as we face some the most important 
battles on the road to equality for gay, lesbian, bisexual and transgender Americans.  
 
Best regards, 
 
Floyd B. Olson 
President 
Minnehaha Young Democrats  
 
(Mailing Address) 
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Writing Press Advisories and Releases 
 
A press advisory is notice of an upcoming event. It should include the “who, what, when, where 
and why,” correct directions, time and place of the event and the purpose. 
 
Most press people will send at least two days’ notice of an event to reporters. Some news 
sources may need more time we recommend at least one week notice. Send the release out 
once, then make an initial call to reporters to see if they have received it. This makes a good 
ice breaker for you with reporters you have not talked to before (“This is James from the Young 
Democrats, I was just calling to see if you received our press advisory about our rally on 
Friday. You did? Great - will you be able to attend? Can I get you more information on our 
event?”) 
 
Please see the sample press advisory on page 14 for more reference. 
 
A press release is a statement that you would want reporters to write if they attended your 
event. This should be written in the third person, contain quotes from the primary sources 
speaking at the event, and should recap the event. 
 
Be sure if you are quoting a local elected official or other person, their quote is approved by 
them. 
 
Today, e-mailing releases is an acceptable means of delivering your information to reporters. 
Fax is also acceptable. Phone calls are the best way to confirm if reporters have received your 
advisory or release. 
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Press Release Checklist 
 
A Press Release is a full and succinct account of your story/event, usually one or two pages, 
and should be written as a news article. Press releases help editors write an article, while 
some small community newspapers will print your press release “as is”. 
 
Preparation: 
 

__ Topic and release date approved by Chapter and Chapter Sponsor 
__ Distribution list prepared, including deadlines and contacts 
__ Number of copies needed: Media __________ Other __________ 
__ Delivery method (in person to media outlet, email, press wire) 

 
Format of Release: 
 

__ Heading includes: 
__ Group name and address 
__ Contact person, with email and phone numbers both office and cell 
__ Date release given to media 

__ Release typed, double-spaced, one side of paper 
__ Lead paragraph (no more than three sentences): 

__ First sentence gets reader’s attention 
__ Answers Who, What, When, Where, How, Why 

__ Middle paragraphs 
__Facts presented in order of importance 
__Middle sentence serve as bridge and transition 
__ Quotes used to improve readability and for emphasis 

__ Last paragraph is organization mission statement/ standard description 
__ Opinions attributed to people by name 
__ Accuracy check 

__ Names, places, facts, dates, numbers.  
__ Attachments indicated at end     of story—and enclosed 
__ Photos captioned, including committee name/address 
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The goal of a 
press advisory is 
to give reporters 
the basic 
information in a 
concise manner.  
Outlining the 5 
W’s highlights the 

  

In the body of 
your advisory, 
expand on the 5 
W’s to give 
reporters a clear 
idea of the scope 
of your event.  
 
Quotes are not 
appropriate for a 
press advisory. 

Put the name of the person handling 
media for your event here with the 
best number to reach them in regard 
to the event (usually cell phone is 
best). 

Sample Press Advisory with Tips 
 

 
 
 
 
For Immediate Release        Contact: MEDIA GURU 
April 15, 2020         (123) 456-7890 

 
 

 Young Dems to Mark Equal Pay Day 
 

Who:   Minnesota Young DFL 
State Senator Erin Murphy 

What:   Equal Pay Day Event 
When:   Noon, Tuesday, April 15 
Where:  Capital Steps, State Capital Building 
Why:  To acknowledge April 15th as Equal Pay Day, highlighting 

the difference in pay scales for men versus women and 
minorities. 

 
The Minnesota Young DFL, in conjunction with the Women’s Caucus of the 
Young Democrats of America will mark April 15, 2020 as Equal Pay Day with a 
rally on the state capitol steps, led by State Senator Erin Murphy,  

 
Equal Pay Day is an active reminder that despite innumerable accomplishments 
and advancements for women and people of color, they still do not make the 
same pay for the same jobs as men. Women, on average, earn 74 cents for 
every dollar a man makes. This inequality 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

- 30 - 
 

What’s this number 30 about? 
In the old days of telegraphs, a 
“-30 indicated the end of a 
transmission. Today, some 
press secretaries will place 
three pound signs (###) at the 
end of a release instead. 
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Sample Press Releases 
 
For Immediate Release 
April 15, 2020  
Contact: MEDIA GURU - (123) 456-7890 
 

Young Democrats to Mark Equal Pay Day 
 

SAINT PAUL—Today marks the annual recognition of Equal Pay Day, a date chosen because 
it signifies how far into 2020 a woman would have to work to earn what a man earned in 2015. 
This year, the Minnesota Young DFL, and the Women’s Caucus of the Young Democrats of 
America will combine forces to host a press conference and rally at the Minnesota State 
Capitol calling attention to the wage gap between men and women, and calling for support of 
new legislation that will end these gaps.  
 
 “It’s good business to pay women what they are worth. This bill will ensure equity and 
performance in the workplace when we need it the most, it will improve the economy, and it is 
just the right thing to do!” said Erin Murphy, a DFL State Senator from Saint Paul. 
 
A Star Tribune poll conducted in March shows that 84 percent of Minnesotans support pay 
equity – a near consensus among Minnesotans. This high level of support was consistent 
upstate, downstate, among women and men, in cities, suburbs and rural areas, and across all 
age groups and party affiliations. 
 
The message carried by today’s event is clear: Young Democrats are proud to stand up for 
equality, and we want to see our legislators do the same. 
 

### 
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Tips for Organizing a Press Conference 
 
PLANNING THE NEWS CONFERENCE 
 
Participants  

 
Maximize media attendance at your news conference. 
 
Invite at least one high profile spokesperson, either the mayor, city council member, college 
presidents, the police chief, the Governor, other state-level elected officials or candidates for 
local, state or national office. 

 
It is helpful to get a cross-section of people to participate in order to demonstrate that the issue 
is of great concern to everyone. Strive for ethnic and gender diversity among the participants. 
Inviting people with real stories helps to personalize the story. 
 
Location  
 
Use a location that is easily accessible, but also visually interesting for the media. 
 
Time 
 
DAY 
Try to hold the news conference on a Tuesday, Wednesday, or Thursday. 
Avoid Mondays and Fridays because it’s harder to prepare over the weekend and newspaper 
readership is lowest on Saturdays. 
 
TIME 
If possible, hold the event between 10 am and 2 pm. Early morning is difficult for reporters to 
attend and late afternoon conflicts with preparation for the evening news. 10 am or 11 am are 
the best times because many noon newscasts will include the event in their broadcasts. 
 
ADVANCING THE NEWS CONFERENCE 
Alert the Media!! This is the most important step! 
 
Prepare a Media Advisory which will serve as your announcement of the event to the press. 
The advisory should basically include who, what, when, where, and why. Keep it short! Make 
sure to include a contact name and phone number. 
 
The Associated Press Daybook is the most important contact. It lists press events for the 
following day, and goes to virtually every media outlet. By noon the day before the event, fax 
the advisory to the Daybook Editor. It is a good idea to call and make sure the event is listed. 
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The day before the event, all media outlets in the area should receive the advisory on the news 
conference. Notify the newspapers (dailies, weeklies, African-American and other specialty 
press), TV stations, radio stations that have news departments, and wire services. It is best to 
email the release directly to each outlet early in the morning. 
 
In the afternoon the day before the event, follow-up by phone with the assignment editors at 
the news outlets to make sure they know about the event. Talk it up as much as possible to 
encourage their attendance. Many TV stations do not make their assignments until the day of 
the event. Thus, it is probably worth calling the TV assignment editors between 8:30 and 9:00 
am the day of the event. 
 
Set Up 
 
Make sure that you have the correct equipment. If a microphone or podium is necessary, make 
arrangements and plan ahead. Be sure a power source is nearby if a sound system is needed. 
Obtain the necessary permits required for the location you have selected. 
 
Locate easels for charts or other visual aids being used be sure to have a rain contingency 
plan if you are using an outdoor site. 
 
Have all the participants stand together behind the microphone or podium so that everyone is 
in the picture. 
 
Position a banner behind the speaker or on the front of the podium. 
Assign a member of the chapter to greet media as they arrive. 
 
Materials 
 
Have copies of your news release, participants’ statements, and a fact sheet about your 
chapter and the Minnesota Young DFL available for the press. 10-15 packets should be more 
than enough. Encourage participating groups to distribute materials on their organizations as 
well. 
 
Visuals 
 
A good backdrop/location will make your shot look better. Also having real people in the shot 
adds to the appeal. 
 
Speaking Order 
 
Determine the order of speakers in advance. To save time, have each speaker introduce the 
next member of the program. Make sure each participant begins their statement by introducing 
themselves. 
 
LENGTH  
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It is important for each speaker to keep his or her remarks short. The overall length of the 
news conference should only be 20-30 minutes (including Q & A period). If there are a lot of 
speakers, each may only be able to speak for 2 minutes. Not all participants need to speak. 
Groups may opt to send a nonspeaking representative to show support for the issues.  
 
Follow-up 
 
If a news organization is notably absent, follow-up after the event. For example, if a prominent 
member of the community calls a radio station, the news director will often take a few quotes 
over the phone for a story. Newspapers will often print a letter to the editor to add or clarify a 
point in a story written about the event. 
 

When Talking to a Reporter 
 

• Look confident. Strong eye contact is essential. Make sure you are dressed 
appropriately and are well groomed. 

• Assume the microphone is on or the tape recorder is running at all times. Nothing is off 
the record. 

• Be friendly and hospitable to members of the press – TV technical crew support staff, 
administrative staff. 

• Know your surroundings. If you are going to appear on TV, take a minute to gather your 
thoughts before going on the air. 

• Talk slowly and use simple phrases and sentences. 
• Relax. Breathe. Enjoy the moment 
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Tips on Grassroots Lobbying 
 
What is grassroots lobbying? 
 
It is simple – Communicating with decision makers about your views and the viewpoint of your 
organization. 
 
How do you lobby? 
 
First, think strategically about who exactly has the power to make a decision concerning your 
views. For example, if you want a grocery story to give a discount to people who 
use their own bags, it would make sense to start with the store manager or owner, rather than 
a clerk at the check-out stand. The manager/owner has the most authority to make a change 
like that. If the store-manager says, “I have to check with so and so,” then ask to be part of that 
conversation in some way. After you successfully determine your target(s), there are a number 
of different ways to communicate with them. Here are a few ideas: 
 

• Call the decision maker(s) 
• Write letters 
• Ask the decision maker(s) to attend one of your meetings 
• Write letters to the editor 
• Ask others to lobby 
• Send out a press release and make follow up calls with reporters to announce your 

organization’s view 
• Meet personally with the decision maker(s): 

 
1. Make your appointment in advance: Call the legislator’s office and state the time 
needed for your meeting, who will be present for the meeting, and the topic. 
2. Prepare your presentation and know your issues: Select one person from your group 
to be the primary spokesperson for each issue. Each person should introduce 
themselves, state the group they represent (if any), the issue, and what action the 
legislator is being asked to take in their first sentence. 
3. Do your homework: Research the background of your target legislators. What 
arguments would appeal to them? What are the legislator’s interests, backers, past 
votes, district, etc.? 
4. Be concise, brief, and accurate while presenting your case: Present the facts in an 
orderly manner. Do not present purely emotional arguments. Demonstrate the impact of 
your issue. Use illustrations, graphs, or charts when possible. Leave a one-page fact 
sheet with the bill number and title, as well as your name, address, and phone number. 
5. Allow time for questions: Encourage questions from the legislator and answer them 
factually. If you do not know the answer, offer to find the answer and get back to the 
legislator. Always follow through with your promises to legislators. 
6. Determine your legislator’s position: Specifically ask the decision maker(s) for some 
action or commitment. How will they vote? Will they stand for or against a proposal? Will 
they make a call on your behalf? Be polite, but persistent. 
7. Thank you: Follow-up by writing a thank you note and restate your position. 
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How is your communication most effective? 
 

• Be understanding, thoughtful, and realistic: Put yourself in the public official’s place. 
Recognize that there are legitimate differences of opinion. Remember to thank 
legislators for a job well done. Be sensitive to your legislator’s other political necessities.  

• Speak from your heart: Use a personal situation to make your point while sticking with 
the facts.  

• Maintain contact: Keep in touch with key legislators year-round through common issues 
and activities. 

• Be polite and personable. 
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Membership Information Form 
 
 

 
 
 

  

-Member Information Form- 

 

Name: ______________________________________  Date of Birth: __________________  

Address: _________________________________  City: ______________  State: _____ Zip: __________  

Phone Number: (  ) _____________________________  

Is this a mobile Phone?   Yes  No  Can we send you text message updates?  Yes  No  

E-mail: ____________________________________________  

Can we send you E-mail updates?  Yes  No  

Are you currently enrolled in any form of postsecondary program?  Yes  No 

If yes, at what institution: ______________________________________ 

 

Signature: ______________________________________________________  Date: _______________ 

-Member Information Form- 

 

Name: ______________________________________  Date of Birth: __________________  

Address: _________________________________  City: ______________  State: _____ Zip: __________  

Phone Number: (  ) _____________________________  

Is this a mobile Phone?   Yes  No  Can we send you text message updates?  Yes  No  

E-mail: ____________________________________________  

Can we send you E-mail updates?  Yes  No  

Are you currently enrolled in any form of postsecondary program?  Yes  No 

If yes, at what institution: ______________________________________ 

 

Signature: ______________________________________________________  Date: _______________ 
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Chartering with MYDFL and Sample Governing Document 
 
Once you get your local chapter off the ground and running you can formally charter with the 
Minnesota Young DFL. You can find the online application (titled Minnesota Young DFL Online 
Chartering Application) online at www.YoungDFL.org/charter.  
 
This online form provides each prospective unit all the necessary information for becoming a 
recognized chapter in the Minnesota Young DFL. Applications will be considered by and 
approved by the General Committee of the Minnesota Young DFL once all the necessary 
information has been received. Organizations chartered with the Minnesota Young DFL may 
have their chartered renewal annually by the MYDFL Convention. 
 
Organizations seeking to be chartered with the Minnesota Young DFL must provide copies of 
the following through the online form:  
 

• Officer Roster 
• Governing documents that include language within its governing documents that state 

that endorsements delivered by the appropriate DFL party unit supersede the 
organization's own endorsement 

• Membership rosters with at least ten (10) members which contain the following 
information:  

o Name 
o City 
o State 
o ZIP code 
o Date of birth (including month, day and year) 
o E-mail 
o Phone numbers (Optional) 

 
Below is a sample charter that new local chapters should adopt as their governing documents. 
In order to be recognized as an official chapter of the Minnesota Young DFL chapters need to 
adopt a document like the one below. Some small differences are allowed but the overall 
structure must remain the same for approval.   
 
CHARTER OF THE YOUNG DEMOCRATS OF MINNEHAHA 

COUNTY  
 
Article I: Name & Mission Statement 
 
Section 1. Name 
The name of this organization shall be the “Young Democrats of Minnehaha County”, a chartered chapter of the 
Minnesota Young DFL (MYDFL). The Young Democrats of Minnehaha County may also be called the “Minnehaha 
County Young DFL”, the “Minnehaha County Young Democrats”, or “MCYD” 
 
Section 2. Mission Statement 

http://www.youngdfl.org/charter
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In order to engage young persons in Minnehaha County who have traditionally been left out of the Democratic Party 
to participate in local, state and national politics, we shall advance progressive issues, develop and sustain 
community partnerships, and develop leadership in young progressive residents of Minnehaha County. 
 
Article II:  Subordination 
 
Section 1.  Subordination 
The MCYD Democrats are subordinate to the Constitution of the United States of America, the DFL Constitution 
and the MYDFL Constitution. The MCYD will abide by all local, state, and federal laws. 
 
Section 2.  Prohibition of Candidate Endorsements  
The MCYD shall not endorse in any candidates for office. MCYD is subordinate to all endorsements made by 
MYDFL. The MYDFL endorsement is supersede by any endorsement delivered by the appropriate DFL party unit. 
 
Article III:  Equal Opportunity and Affirmative Action 
 
Section 1. Equal Opportunity 
No one shall be denied membership or equal opportunity on the basis of gender, race, religion, national origin, 
ethnic identity, sexual or affectional orientation, family status, physical or mental ability or socioeconomic status. 
 
Section 2. Affirmative Action Statement 
The MCYD and its organizational Officers shall by affirmative steps encourage traditionally under-represented 
communities to join the MCYD, to participate in organizational committees and activities, and seek election as 
Officers; and shall encourage MCYD members to affirmatively select individuals when voting, so that such groups 
shall be represented on committees, and in party offices in reasonable proportion to their presence in the state. 
 
Article IV:  Membership & Voting Members 
 
Section 1. Membership  
Membership in the organization is open to all people living in Minnehaha County who are under the age of thirty-six 
(36), or who are college or graduate students, and who support the platform and principles of the Minnesota 
Democratic-Farmer-Labor (DFL) Party. No member of any other political party may be a member of the MCYD. The 
MCYD shall collect annual membership dues from members. Dues must be waived without prejudice or question 
should a member or prospective member so request. The cost, levels, and waiver process for membership dues 
will be set and updated annually in the MYDFL bylaws. Any person who turns in a membership form the MCYD 
Secretary and who either pays or has their dues waived shall be considered a member of the MCYD.  
 
Section 2. Voting Members 
Voting Members shall be those members who have attended at least one (1) meeting or other official Chapter event 
in the previous calendar year, and meet the requirements of membership.  This clause shall not limit the ability to 
vote or seek office in the Chapter’s first official member convention, but will be in full effect and force thereafter. 
 
Article V: convention 
 
Section 1. Definition 
The MCYD shall hold a convention. The convention shall hold elections for officers and all other positions as 
determined by this Constitution, the membership meeting shall amend the Charter as needed, and shall set goals 
and direction for the organization. The convention is the ultimate governing body of the MCYD and may conduct 
such other business as may come before it. 
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Section 2. Delegates 
The convention shall be composed of all members who are present and registered by the time the convention is 
convened. 
 
Section 3. Voting 
Voting by proxy is not allowed at meetings. 
 
Article VI: Officers, Descriptions, & Duties Assigned  
 
Section 1. Composition 
The Officers shall include the President, Vice President, Secretary, Treasurer and the Membership & Outreach 
Director. 
 
Section 2.  President 
It shall be duty of the President to open all membership meetings and to preside at meetings of the Officers. It is 
also the responsibility of the President to carry out the goals and policies set at the annual meetings and to perform 
all other duties necessary and appropriate to the office. The President shall sit on the MYDFL Central Committee. 
The President shall, in consultation and collaboration with the Officers, produce an annual budget and a 
comprehensive fundraising and membership outreach plan. It is the duty of the President to fulfill the roles of all 
other officers should those duties go unfulfilled. 
 
Section 3.  Vice President  
It shall be the duty of the Vice President to assist the President in fulfilling the duties and responsibilities that are 
defined in this charter. The Vice President shall preside at meetings of MCYD in absence of the President. In the 
event of a vacancy in the position of President, the Vice President shall assume the office of President. The Vice 
President shall not be of the same gender identity of the President. 
 
Section 4. Secretary  
It shall be the duty of the Secretary to record and preserve the minutes and attendance records of all proceedings 
of MCYD. The Secretary shall, at the direction of the President, send notifications of MCYD meetings. The Secretary 
shall be responsible for the maintenance of the membership, charter records, and voting member list. The Secretary 
shall send a revised copy of this document, an officer roster, and a membership list to the MYDFL Secretary after 
each annual membership meeting.  
 
Section 5. Treasurer  
The Treasurer, in conjunction with the President, shall monitor all MCYD funds and transactions, provide monthly 
treasurer's reports, and complete the required campaign finance filings in coordination with the MYDFL Treasurer. 
The Treasurer shall collect dues in the event they are solicited and coordinate MCYD fundraising efforts 
 
Section 6.  Membership & Outreach Director 
The Membership & Outreach Director shall organize programming to provide for the professional and educational 
development of all members. This includes collaborating with the rest of the officers to set yearly recruitment 
benchmarks and devising a work plan to meet those recruitment benchmark. The Membership & Outreach Director 
shall be responsible for formulating and implementing outreach efforts to underrepresented communities. 
 
Article VII: Elections and Vacancies 
 
Section 1. Terms 
All offices are elected for one-year terms at each annual convention.  
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Section 2. Succession of Office 
Newly elected officers shall begin their term when their predecessors’ terms end following the close of the 
membership meeting. Upon leaving office all MCYD records, books, and properties shall be turned over to the 
officer’s successor or the MCYD President. 
 
Section 3. Vacancies 
In the event of a resignation or removal from office, a vacancy shall be immediately declared by the President. 
The President must declare a special election to replace the officer no sooner than 10 days and no later than 2 
months from the date the vacancy was declared. 

 
Section 4. Special Elections. 
The MCYD may hold a special election. Special Elections follow the same procedure as regular elections. 
 
Section 5. Election Procedure 
Elections with only one person running may be decided by a voice vote or show of hands. All contested elections 
involving two challengers shall be decided by simple majority vote. Elections with three or more challengers will be 
decided by rank choice voting. All contested elections will be decided by secret paper ballot. 
 
Article VIII: Meetings 
 
Section 1. General Membership Meetings 
General membership meetings shall be held no less frequently than every 60 days with reasonable 
accommodations made for those who request them. Membership meetings may be called by the President with ten 
(10) days public notice. All persons classified as “Voting Members’ will be able to vote on any business that may 
occur during a general membership meeting. 
 
Section 2. Quorum 
For the purpose of general membership meetings, under this charter, if a notification of ten (10) days public notice 
has been given and either the President or Vice President is present, no quorum attendance roll call shall be 
required for the purpose of holding the meeting and performing the active functions and duties of the MCYD. 
 
Article IX: Removal and Impeachment 
 
Section 1. Cause for Removal and Impeachment. 
The Voting Members of MCYD may remove any officer, or voting member for malfeasance, nonfeasance, or failing 
to perform the duties prescribed in this document. After at least ten (10) days written notice specifying the cause, 
the voting members must hold a public hearing and debate at the next general membership meeting. A vote by 
signed written ballot with (2/3) majority vote of the voting members present is required to remove the individual from 
their position. 
 
Article X: Amendments 
 
Section 1. Proposal 
Any propose changes to this charter must be submitted and approved by a majority vote of the membership and 
then be approved by the Minnesota Young DFL’s Central Committee. 
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